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class imagination? An
exceptional degree of rwentieth century fought convention
technical skill? A unique and political oppression to advance
grasp of colour and form? the agenda of minimalism and
Men and women through the functionalism. And in People
ages have had all these qualities Power we find the inspiring story
and still failed to find greatness, or of how three men who made a
even do work that is still remembered Major motion picture against
today. Those creative talents who had all the odds. The message is
much, but achieved little probably lacked clear — wherever there is
one key quality. It was the great Greek creativity there is courage,
mathematician and philosopher Aristotle who for to be creative demands
said in the fourth century B.C. that, "Courage is the will to change and
the first of human qualities, because it is the quality do something that
that guarantees all others.” His view was echoed has never been done
twenty-three centuries later by C.5. Lewis, the author of before.
The Lion, The Witch and The Wardrobe who wrote “Courage
is not simply one of the virtues, but the form of every virtue DANIEL
at the testing point.” Both men were expressing the idea that no JEFFREYS
talent or virtue will produce much, unless it belongs to somebody Editor-In-Chief
with courage. A skilled marksman may always find his target, but
he will never win a bartle unless he has the courage to shoot under fire.
And a painter may have extraordinary ability but never go beyond creating
uninspiring work unless he has the backbone to throw his paint in the face of
convention. This edition of SIGNED has taken Courage as its theme and the
idea is found throughout the stories that run here. In Paper Tiger, graphic designer
Neville Brody reveals the importance of focusing on ideas rather than popularity.
In We Speak Design we see how the masters of German creativity throughout the
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This year Hong Kong’s Business of

o Design Week celebrated its tenth = &g
\L ' anniversary with its eleventh and -
biggest show yet creating an exciting 7

roster of international design masters,
including many from Denmark, the
partner country for 2012. As DANIEL
JEFFREYS reports, the event has grown
in authority and scope over the last
decade and now represents one of the
most important dates on the creative
industry’s global calendar.

(SR THE “for great creative and business minds” with an exhibition 13:1.' the
CROWD GATHERS

FOR BODW 2077 | PATImEr country and opportunities for exchange programmes

between the partners involving the two main participating

educational institutions, the HK 1] and | |1:|1:§_{ If.mlg f"'n:‘:l_'l.'ll;;-;:hnir

University. Since the HK Ambassadors of Design took over the

Detour programme 4 years ago, they turned it into an important

L!|.L!'I]l|._'r]T Iiltl IJIIIIIJ.-.:'H\r. L']l1L|"al__L’|'-Ir1g fl"ll.,! IL’,L-'“‘UTH-] I'll.]llillii.' il]][l _'|.'l2ll.l'li1L:

DIETER RAMS, FRANK GEHRY, Marcel designers in design appreciation and interaction. And although
Wanders, Rem Koolhaas, Raman Hui, Zaha Hadid,  the partner country feature of the BoDW programme is now one
lom Dixon, Jimmy Choeo, Sir John Sorrell, Karim of the event’s trademarks, it was not initiated until 2004,

Rashid, Marc Newson, Vivienne Tam, Winy Maas,

and Thomas Heatherwick. These names sound like  “The first year we had a country parmership HKDC worked
a celestial roll call, for they are all stars of the llt.!'!-'-lgill with Sweden and in the second year it was dweden, Finland and
world. And they have all been speakers at Hong  Denmark,” says To. “The UK came next and after that the event
Kong's Business of Design Week (BoDW).

really started to grow.”

It is a mark of the events maturity and influence In the last four years the country partners have been the
that BoDW has become an essential destination for = Netherlands, France, Japan and Germany. Each year the HKDC
the top talent from the world’s creative industries, receives several ]‘Ilihl_'l'l::hllh from countries that wish to be the
And from the beginning the structure of the event, BoDDW partner and HKDC staft also selects countries they would
created by the Hong Kong Design Centre (HKDC)  like to see as partners.
has been deceptively simple.

“The vetting process is very thorough,” says To. " There are clear
“The goal has always been to promote awareness  guidelines that the partner countries must follow but we always
of the value of 1|::.iﬁ§_{n and to link the business and  initiate creative tracks that emphasise each country’s strengths.

design worlds together,"says William To, the HKDC  With Germany it was cars, with the Netherlands architecture and

i
R — s 1 project director who is in charge of the BoDW  objects.”
L,‘ - pmgr:a::mrm_"‘b"n’c want business to understand how
: : ' important design is as a business tool and we want  Denmark, this year's partner, came with a much-anticipated focus
— designers to have a better understanding of how  on sustainability and social design, two topics thart are at the heant

[l'lﬂ}' can build their brands.” of the HKI s mission.

‘To says the over-arching goal is that “business and  “Denmark has a very rich culture in design,”says To.“The influence
design should speak the same language” and to  of their design masters can be seen all over the world. And they are

that end BoDW is structured as a series of forums  the leading country in social design.”

M
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This year's BoDW forum was led off by Kigge
Hvid, who has spearheaded the development and
growth of INDEX: Design to Improve Life since
her appointment as its founding CEQ in 2002. The
non-profit organisation stages the INDEX: Award
Hl]l:l NLTHETOLS ll'[l"ll"l 'l"']l:?_LrI]'.l.l'l HTVES T i”‘\.]"hl', l!i]lll.".l[l.'
and engage people worldwide to use design to create

sustainable solutions o global and local challenges.

“lhe original intention behind INDEX was to
create a global event, like the Oscars,” says Hvid.
“We then spent six imonths rr.uru”in_u; around the
world asking people, it we were to organise such an
event, what should its main focus be? Without this
ii]"E *rn.lu.'h. CHAT "-'.l{"'i‘-' "-"-"::".lll.l .ll.llr-':.. ll"L,"l.']l |E||]|i.r';_"l.|. .lll-.ll'll"lil.T
emerged was that, if we wanted to have this big
event for design, we would have to focus on human
'”|.1|.|L""\-.. LH "all-.h.:lt ':11""1i_L:'|t CAn ';]U TI111' 'r".'li:l]%lll.'. on new

design thinking and design innovation.”

.'I||I."l ol |"|.'5'\-|].|[ ]\"Jl-.]]':h ]Ll:"l \,'[l'-l:l.'i] SOTTIE :.'l'll.E""::lT[:ll:lT
initiatives, especially in regard to design for the aged,

a key topic for the HKDI's own design faculty.
“At the moment we are working with a foundation
in Denmark, providing welfare services, and we are

observing old peoples homes, and talking to the

elderly, and realising that, wherever you are in the
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VEE FRCI TOP DIETER RAMS (2011), ANTONIO CITTERIO
(2011) NACTO FUKASAWA (2010), ZAHA HADID (2007).
A THE BODW GALA DINNER 2011

world, when you get to pension age, what you do is

that you develop a secondary occupation, and this

lIIH'I_'IJ'I-I._'HH I'III._'-.:iH_IH,‘. Ir :I.'Hl.l are not in ‘I._!1I__L:;l__L:i:_‘r'I"Ii!,"r'I|:1

you simply die,” says Hvid. “We are proposing

changes to the welfare services that will

I:'l TOITIOEE  An |. |'.‘ILI.| f race T] 1 |.|.I._"|.'I._' |1 ]] WNENT « PI'.

the engagement potential of this sector of the
]'H.L'I'll.ll.:llfi.ulfl and in its llilil:l.' working life. We
will live |+1|:|IL'_¢‘| and work ]HHE_{!.!I', because it will

be what we want to do.”

lo and others at BolDW were inspired by the
kind of work that INDEX has been doing, and also
gratified that the ideas brought to this year’s event by

Denmark are o different to the focus nfr-urt'inl_:l:—: VTS,

"l':'p'-:.'r_'n' country '.lE‘~|1|'-:J;1-.‘hl_'- BoDW in a different w :I;:l.'.“ he SAY'S,
Pickin_s_: on an element of the event that he believes is a vital asset.
“This makes sure that each year is unique, but there is a common
;_rhl:ilﬁ.l !-LH“ |'."|-"L':|'_'I|I Hﬂl}lll‘lrll.. [ ['l‘li.l.l':l'.' SUTE Lll'l.‘l.l.l._lill-"':”.lj Ly h” ;|.1T|L'['||.‘|".‘1 i:'l-
il'lh;'liﬂ"l_:l :l['li_] :'Ir'l:lf‘l:l"i:,"l.|.."| -'Ill.r'l‘l,] £ b ['I"lL' E"."H'I:L{r.il'll'll'll.' ;Tﬂ:l'l."n'ﬁl ir i:ll.,'h_'iil'll.l.,'
obvious that the event has also murned into an international

platform for connection and collaboration.

In 2010 Japan was the BoDW country partner and outside the
conference centre there were some mutterings of discontent
because of ongoing friction between the governments in Beijing
and Tokyo. To and others at BoDW say these external issues
did not find their way inside the event in any meaningful way,
highlighting again the importance of cultural exchanges like

BoDW in improving international relations at the micro-level.

“[jl_"--i_gll 15 never involved in puli'riu;x and the collaboration with
Japan was very successful,” says To. "We had the biggest public
attendance so far in 2010, Creativity opens up minds and
neutralises conflicts because the purpose of design is to improve
life and society. In the design world there are no geographic

boundaries.”

Although BoDW has brought many international designers and
their work to the city, it has not been a one-way street. Designers
and business people who visit Hong Kong for the first time are
often impacted in profound ways and those who are returning for
a second visit are often stunned by the speed of the city's progress

and development.

“Hong Kongs status as an international city has made the BolVY

a core draw, combined with the fact we are a gateway to Mainland

. Signed Issue 4 (2012) Full Issue

China,” says To. “Every foreign designer who comes here for the

first time with open eyes gets inspired and invigorated.”

With many visitors struck by the city’s efficiency and the successful
way it has combined modemity with traditional Chinese culture.
lo believes that many BolW visitors over the last decade
have retumed home determined to make changes in their own
countries. But To says the BoDW's most important achievement
in I'I 1L IH!‘i[ I;lufill: EL" ]llii}' ]1:," T.lﬂ_' ".'lr'ql._'ln' ir ]]H!‘i L'}]:l.ll.gl.,'{i I:I'L:T'LL:] 1l'iﬂ 1S Iﬂ:l'l:“,"
the value of a career in design, making it casier for talented and

creative young people to enter the creative industries.

“I think BoDW has helped parents to understand that design is
an important career and to not freak ourt if one of their children
decides he or she wants to be a designer rather than a doctor or a
lawyer,” he says. “This has actually been the result of a combined
eftort between educational establishments, BoDWV events and the
incredible support from the Hong Kong government, without
which there would not be a BoDW."

‘lo emphasise the importance of government support, Lo points to
the new government-funded renovation of the old Police married
quarters on Hollywood Road, where 100-130 units are being
created for young designers to work and showcase their creativity.
It's a prime central city space in a very expensive neighbourhood

that could so easily have been sold to a property developer to

demolish and build flats. And yet it will soon emerge as a hub of

creative L.‘I'Il'['l_']‘l!l'l:.‘I'IL"tll'F-.

“1 think visitors to the 2012 BoDW will be amazed when they
hear about the Hollywood Road project,” says To. “Like BoDW
itself, the project will strengthen the city's reputation as an Asia
design hub. I think many of the designers who come here and see
these developments will go back and ask their governments why
they are not doing the same thing.” GD

I think BoDW has be{zed
ar

parents to understand t
design is an important
career and to not freak

out if one of their children
decides he or she wants to

be a designer rather than a

doctor or a Zawyex>>

WILLIAM TO'S BODW TOP TEN
o FRANK GEHRY signing on to be one of our

earliest 1;!:} fiote 4]'nu-.'1k-.-:'~' when BoDDW was ar its

mfant s

o The first year

partner (LIE),

o I 2007, 11.1[_1' SEnt two Major exhibitions -

ggest design delegation (
city buzzed with creative energy and everywhere in
Central you could see people kissing each other on
the cheek 3 times (3 Dutch tradition).

a Inviting REM KOQOLHALUS to be our keynote
speaker and him agrecing to curate our first
Culture & the 'Lhil_'; track '!'l}' hand |1in."|-'.i|'|i.: Ccreative

participants from all over the world.

ﬂ successtully comvincing DIETER RAMS to
come, with the help of our good friends, FRITZ
FREMEKLER and RALPH WIEGMAN

e Signing on PHILIPPE STARCK as our keynote

one year and getting a sold out full house.

) Being informed by PHILIPPE STARCK he
couldn’t come so we had to arrange live-telecast to

satisfy our audience.

° Despite the political tension berween China
and Japan in 2010, Japan staged the most suc
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COURTESY OF THE RED D01 DESKEN MUSEURS

+ERST MATCHEBALL BY ADIDAS A5

A EWTVEL CHAR BY JEMSRLALRE SGHEIR. TEARK

A HARD SHOAVER FROM GROHE AG, COURTESY OF THE RED DOT DESESH MUSEUR

Germany has been at the heart of architectural, aesthetic and artistic
innovation for most of the last two centuries and as a new exhibition that
celebrates its design industry’s achievements over the last 125 years opens
at HKIDI, DANIEL JEFFREYS examines the way one country’s creative masters

shaped the environment in which we live today.
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FEATUE

IMAGINE A LAKE THAT HAS FROZEN.
Through the ice many things are visible and some of
them seem quite interesting, but nothing is moving,
there is no development. This was the German
design industry in the middle of the 19th century.
And then came Peter Behrens, He hit the ice like a
meteorite, blasting the surface open and sending a
spider’s web network of influence running through
the history of German design that persists to this
day.

‘That is why one of Behrens' designs from early 1906
is in the exhibition German Design Standards — From
Bauhans to Globalisation that opened at the HKDI
gallery on December 6th (it runs until March 4
2013), despite the fact Bauhaus, Germany’s most
influential design movement was not officially
launched until 1919, in Weimar.

Two decades before Behrens work started to
command a wide audience German industry
began using the “Made in Germany” designation
for products that were authentically produced by
manufactures working within the country. This
year the mark is 125 years old and to celebrate
the HKDI invited Die Neue Sammlung - The
International Design Museum Munich and the red
dot design museum in Essen to curate an exhibition
of German design classics.

CHAHIE BCE A WASSILY CHAIR BY MARCEL BREUER:
[ ek TIZIO LAMPS BY RICHARD SAPPER
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‘The result was the German Design Standards exhibition, which uses
its two sources to impressive effect, with Die Neue Sammlung,
the biggest and oldest design museum in the world providing
iconic items from its exrensive collection and the red dot museum
offering examples of modern product design, including recent
winners of the famous red dot design awards.

The offerings of these two design museums were curated by HKDI
staff working with Professor Dr. Peter Zec from red dot, author of
German Design Standards (soon to appear in a third edition) and
Professor Dr. Florian Hufnagl of Die Neue Sammlung,

Die Neue Sammlung provided two pieces that bear Behrens'
stamp, a quartet of electric boilers and a trio of fans, Both may
well have been conceived in the workshops where, between 1907
and 1912, the future father of Bauhaus, Walter Gropius worked.
Ludwig Mies van der Rohe, Le Corbusier, and Adolf Meyer
were also to become Behrens' assistants, shortly after he became
the “artistic consultant” for AEG (Allgemeine Elektrizitits-
Gesellschaft), designing the company’s entire corporate identity
and thereby becoming the first industrial designer in history.

As Europe emerged from the nineteenth century the first seeds
of Modernism were being sown. The essential core of this new
movement was the rejection of traditional (i.e. pre-rwentieth
century) modes in art, architecture and literature as inappropriate
for a rapidly industrialising world in which the city was

becoming the most important unit of social, cultural and political
orgamsation.

et al.: Signed Issue 4 (2012) Full Issue

THE ITERMATICHAL DESGH KUSEUM MURICH

[HE MEUE SALMLUNG

THE IHTERTATIOHAL DESICGEN MUSELN RURBCH

[HE MEUE SAMMLLING

CTHE BAUHAUS

S GHIVANY'S
MOST SUCCESSHL
CONIRBUTION TO
INTHINATIONAL AT
AND THE CULTUIRE
OF MCODENITY

IN THE EARLY 20TH
CENTURY. )

This shift made the period from 1900 to 1919 an
extremely exciting one for designers in Germany,
but the revolution had begun even earlier for some
creative innovators, such as Michael Thonet, who
created a revolutionary means of steaming wood in
order to develop his Chair No. 14, one of the prized
pieces on display in the German Design Standards
exhibition. It's a gracetul cat’s cradle of curves and
lines that became the first piece of furniture to be
produced over one million times — it went on to

record 30 million sales.

‘The mass produced work of Thonet was a precursor
to 4 much more organised approach to the
dissemination of new design within the burgeoning
urban centres and it had its apotheosis in the
Dewtscher Werkbund, founded in 1907 by Herman
Muthesius and ten other designers, including
Behrens. Its goal was to elevate the quality of mass
production and to form partnerships between
designers and industrialists thar would improve
German competitiveness on the international stage,
‘The purpose of Deutscher Werkbund = its motto was
Vom Sofakissen zum Stidtebau (from sofa-cushions
to city building) was not dissimilar to the mission of
HEKDI in the twenty-first century, namely to bring
designers and industrialists together to ensure thar
creativity finds a ready market.

The Deutscher Werkbund found new markets for
German design throughout Europe and the United
States, paving the way tor The Bauhaus. Without
the impact of Behrens and Deutscher Werkbund
it's doubtful that Bauhaus designers would have

ISSUE FOUR 20012/2013 | SiGN30

tound such ready acceptance for their ideas outside of the arts
and crafts movement in Germany.

In 2009 an exhibition held in Berlin to celebrate the 90th
anniversary of Bauhaus (curated by the three German Bauhaus
institutions - Bauhaus Archive/Museum fiir Gestaltung Berlin,
Stiftung Bauhaus Dessau and Klassik Stiftung Weimar — and the
Museum of Modern Art in New York) had this ro say about the
movement in its programme notes: [ Although] it existed for only
14 years... it became the most important school of modernity.”

The curators were also at pains to assess the influence Bauhaus
has had since its untimely demise. “The Bauhaus is Germany's
most successful contribution to international art and the culture
of modernity in the early 20th century,” they wrote. “More
than 75 years after it was closed in Berlin, the reputation of
this inter-disciplinary school for architecture, design, visual and
performing arts that moved to Dessau in 1925 continues to be as
internationally significant as ever.”

‘The three German Bauhaus institutions were also clear about the
impact that Bauhaus has had on German Design Standards.

“The vibrancy and impact of the Bauvhaus during its existence
and after its dissolution in 1933 demonstrate that although the
Bauhaus, as a laboratory and workshop of modemnity, was destroyed
by a deliberate political act, it was exactly that circumstance that
enabled it to unfurl its global influence - history’s irony.”

The 2009 retrospective in Berlin reminded the design world
that the most enduring characteristics of Bauhaus - its inter-
:1i:-::,'iptin-.1ry approach, experimental teaching, |1.t~a1:tiq;e—-.:nfi¢ntmi
workshops, pursuit of answers to social questions, propagation of
timeless aesthetics and experimentation with new rechniques and

13
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materials — is the reason why its influence persists in
architecture and design,

The HKDI exhibition has on display a superb
selection nl-uﬁgin;ll Bauhaus material thar includes
a table lamp designed by Wilhelm Wagenteld in
1924 and still in production. There is also Marcel
Breuers B3 Klubsessel, a tubular steel and leather
chair that resembles a diagram in space and is
always known as the “Wassily”, because it was
so greatly admired by abstract painter Wassily
Kandinsky. Look further in the exhibition and the
minimalism that defined Bauhaus (and through
the Bauhausian diaspora became a key part of
movements in Japan and the US) can be seen in
a wicker table from 1952 by Egon Eierman, stools
h].' Max Bill, Hans (]u‘:._:t,:lur and Max | Iil.l:l.i!]!IL';t,'!‘. a
toy rocking horse designed in 1957 by Walter Pabst
and in brightly coloured Bofinger chairs from the
studio of architect Helmur Birzner that are now
considered to be one of the most important classics

of modern furniture design history.

Beyond the artefacts from Die Neue Sammlung, the
exhibirs from the red dot museum have significant
hints of the Bauhaus aesthetic, most protoundly in
the Julia Ehrensberger Cooker Hood tor Siemens
that has the precise straight-lined symmerry of
a Mies van der Kohe skyscraper, in Max Eichers
and Christopher Beckes beautifully functionalist
refrigerator (also for Siemens) and in the Nomos
Glasshutte AZurich Datum watch where even the

curves of the ﬁ:ntpim:t'-s face are made to seem

14
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MOMOS GLASSHUTTE ZURICH DATUM WATCH;
W POWERCAT 1.10FG FOOTBALL BOOTS, PUMA

angular via the means ofa straight lined minimalist Lliﬁpl;ﬂ.' of the

hours and date.

This is not to sav that the :I:,-'.f::]upm:,-m and elevation of German

Dlesign Standards came to an end with Bauhaus. Although
Gropius and others in Weimar and Dessau held that, “The
building is the ultimate goal of all fine art” other German
designers chose to pur their emphasis elsewhere, especially at
the Ulm Academy of Design Hachschule fiir Gestaltung Ulm or
Hf(3, which is regarded by many as the successor to Bauhaus,
While it initially followed in the footsteps of the Bauhaus, it soon
pursued concepts of its own and set internationally acknowledged

standards for design during the 15 years of its existence.

One of HiGy's three founders, Max Bill was a former student of
Bauhaus and initially led the school on a Bauhaus model, with
an emphasis on humanism and minimalism and with less focus
on the “form follows function” philosophy that Gropius and
others in Weimar had borrowed from Adolf Loos, who said that
“ornamentation is a crime”. Once Bill had departed, to be replaced
by Tomas Maldonado, HfG took an even less dogmatic position,
!11\:[5”; A E!-['.?u,'r_' for aesthetics within a framework in which the
professional would be responsible for harmonising aesthetics with
the diverse requirements of materials, manufacturing, context of

E\rnduct LIS, l.lh'.l.hi]irj.', i1|¢|]til}' and |1:1:I1'L'.:.'|:i1‘|_5:.

M RUSELIA

Midway through the 1950s HH: began a
collaboration with the electronics gadgets giant
Braun which led the academy to start interacting
with Dicter Rams, who has become one of the most
prominent Cierman Lh::f.igllunp of the late nwentieth
century, creating a seemingly endless range of
functionalist inspired items that are derived from
his saying Weéniger, aber besser (Less is better).
Rams developed ten principles that are now at
the heart of modern German Design Standards.
Taking a lead from his grandfather, who was a
successful carpenter, Rams says that design should
be innovative, make a product useful, be aesthetic,
make a |'|m-:lu1;'r understandable and unobtrusive,
be honest, long-lasting, thorough down to the last
derail, environmentally friendly and involve as little
cesign as possible. Walter Gropius could not have
put it better, and he would probably have agreed
with every principle on the Braun designer’s list.

Rams has pushed for environmental issues to be at
the heart of German Design Standards, realising as
carly as 1976 that the over use of natural resources
would be a key issue for the design community.
“I imagine our current situation will cause future
generations to shudder at the thoughtlessness in
the way in which we today fill our homes, our citics
and our landscape with a chaos of assorted junk,”
he said 36 years ;l.g:‘.u,]‘l:_'ﬁrru calling for designers to
enter a period that will bring "an end to the era of

wastefulness,”

[ WE WALTER GROPIUS; I3 HT THE -:
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It remains to be seen how many designers will take up Rams'
challenge. What is certain is that the ideas that Bauhaus and HfG
created and developed live on, especially in other countries, where

the design community frequently looks to Germany for ideas.

“The fundamental concept of German design is very rational,
functional and minimalistic, it leaves little room for the subjective
O II'IL' ]‘l::rHJIJTI;IL“ I"l- h”'l."l-' }l]“:’; Hnrk;l, u:l-f:,lul]l.li.:l‘ l]f [}.ll.lihll'l. Aan
international magazine on art, architecture, and design and art
director of designbrussels pur it in a recent interview, before
sounding an optimistic note about future trends. “One surprise
tor me was the paradox that so many Berlin designers still orient
themselves on the standards and norms of industrial production,
in spite of the fact that there is ]I:.l.l'i“"..' any industry left in Berlin.
| like the Berlin collective, REDESIGNDEUTSCHLAND
that seeks to maximise minimalism and purism and calls for
a restandardisation of E:1E'|:ql,l;|g|.', time and the Tuql::ﬁigniﬂg of
Germany as a whole. These designers are aiming at a radical
deconstruction of standardisation

h}' r;ﬂ-:i:]!_rl it 0 eXITemes,

In other words, the German
Design industry is still a cauldron
of experimentation, just as it has
been for the last 125 years, and in
the fire of this alembic the new

standards for German excellence in

design will be forged. (D
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The Hong Kong design community is rich with talent and projects like the

striking new government headquarters at [amar, conceived by Rocco Design

Architects, is a symbol of the city’s extraordinary creativity, To showcase

local talent like Rocco Yim, Tina Liu, Koyo William and Alan Chan while
providing a forum in which the whole community can discover their own
design masters, HKDI will launch a new six month programme next year
called Design Dialogue: Hong Kong Culfure 201.3. DANIEL JEFFREYS previews the

seminar series and discovers how it could

herald a new era for a region that is fast emerging

as a creative hub for the whole world.
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Hong Kong Culture 20113

THROUGHOUT 2012 HONG
KONG has played host to a strong
ficld of international conferences
focused on design, including the
Business of Design Week's tenth
anniversary event  (BoDW), the
AGI Open (for graphic designers)
and ATypl (tor typographers). These
events have brought a spectacular
range of designers to the city,
including furniture designer Ron
Arad, architect Thomas Heatherwick,
visual designer llse Crawtord and
film director Hanna Skald.

Burt like several other areas of Hong
Kong cultral life, for example the
arts, where ArtHEK has focused heavily
on foreign artists, these design shows
have had a relatively small number of
Hong Kong-based designers on their
roster. The result has been a shortage
of forums for the many internationally
renowned designers in the city, and
a lack of emphasis upon a design
aesthetic that has its roots in the unique
elements of Hong Kong culture,

That will change next year with the
launch of Design Dialogue: Hong
Kong Culture 2013, The series of
11 seminars over six months will
provide a unique window on Hong
Kong designers, their concerns and
inspirations, while giving the local
community a chance to interact with
the city’s home grown masters.

“l1 have worked in advertising and
design for the past 42 years and
I have applied my expertise to an
array of creative projects ranging
from corporate and brand it.lt.'n'l!it}',
packaging, product and interior
design, architecture and art,” says
Alan Chan, the first Hong Kong
designer to have a one-man show
at the Shanghai Museum of Art,
who will speak on February 22. 1
am looking forward to sharing my
design and lite journey with younger
design students, hopefully giving
them insights and illuminating the
path of their own design journey.”
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HEMRY
STEINER

( January

24) founded
Sreiner &
o, one of
the world’s
|:;.|.i:|"_'h
branding design consultancies. He is

best known tor desigming the H5BC
hexagon mark and banknotes for
standard Chartered. Mamed VWorld
Wlaster by Japans ldea magazine, and

e of leograda’s Masters of the 20th
Century, MNexd magazine cited him as
among the 100 most influential people

in Hong Kong's history. In 2010 he faced
the challenge of designing a new series of
|'.||||-::'::-Iq‘~1 IoF 51 |:|-.|.||-.! L_'|:.|.'":'|q-.i that
retained the Integrity of the first senes he
created in the 1970s while contormn ing

tor strict new guidelines thar had been
imposed on all three Hong kong banks
Steiners semimnar is titled Moo to Mk
.11'---'.-'; e '-"'.".'..'

TINA LIU

{ farmary 24)

With years

of experience

from the film,
televisaon,

[TILsic, Stage,
|-|:|"|:-!|||.;_1. tashion retail and semvice
industries, Lius forte in image design,
production and maining has earned her
compliments throughout the region’s
media. Liu has been named as one of
the Ten Best Diressed Personalities in
Hong Rong by the Hong Kong Fashion
Desigmers Association, and Marie Claire
magrzine recently gave her the Inspiring
Women 2012 Award. Her seminar will be
called Jowrney of an Trnape Director and she
will aim o answer a range of .:I-_-_-_-ﬂ.:i.:.ra.

||:|L|I||'_I|i'_: ".'-I':_': Ii:,'l FRL RS l_Il_"\I:,:l.". s s

1 !
Elamorals and EXCing a8 people suppose.

Architect
ROCCO
¥1M
(February 2)
has been
responsible

for several

T v (Y oo I e, | e | e | e, 7
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iconic buildings in Asia, including the
new HEKSAR government headquareers
at Tamar. He won The Chi i)
Athenaeum Architectural Awards in
20005 and 2011 and his works have been
.E.I'.I,l:.l:ll'l:l at the Venice Biennale in .w'l'l.H.l.'!.
.:f'fl"-h"-.__}ll'!i" and 2012, Yim believes that
architecture must transcend art and

not just look good, but do good as well.

g
His topic, inspired by his humanistic
perspective on sustainabality and
authentiaty, will be Is Archetecture an Art
ALAN
CHAM
{Feteruary 22}
and his
COTTIRAmY
!'l.'.'..l_' W
more than
G0 local and
international awards during his 42 vears
in achvertising and design. Besides being
selected twice for the Shanghai Biennale
and Hong Kong Contemporary At
HI-'.'::I:!.E'., he 15 also the hrst |E:l!'|_.; [".:::l_._'
designer to be invited to hold a solo
exchibition at the Shanghai Art Museum
[itn 2007, Sinee 20010, Chan has been
developing his iFhone photography series
iEve-ai. first exhibived in | '|::-:'.'_: i".:u:-l'.:_; A0
Shanghai. In September 2012, iEpe-af
was exhibited ar New Age Gallery in
]5:_'|i|||_._; 798 Art Zone, Chan wall calk
.II'\':I:” rI.I' A ll 5 AT '|'|I.i|.:| -:II' !i.l'h I'\'Illlr
bridges berween Eastern and Western
aesthetic rraditions in his address
Revrsitng “Chrientad Pasoion, Weitern

Harmeny”.

KOYO

WILLIAM
{iWlareh 22
is the
Founder
il o reafive
Director

of KOYCY,
which s lizes in custon IS |'-.--.‘:--|5-:!'
clothes tor celebrities and providing
stage and concert-related tashion styling
cervices, His designs and creativity

are held in high esteem by actors and
musicians, making KOYO a soughi
after brand in both the tashion and

entertainment industries. The company’s
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< Creativity should not be

reserved for the creative ﬁfw.>>

The series will kick off on January 24th with a
Henry Steiner seminar. Steiner is often referred to
as the father of Hong Kong design and his logo
for HSBC, banknotes for Standard Chartered and
gold coins for the Singapore mint have made his
approach to graphic design famous throughout
the world.

“Henry was born in Vienna and raised in New
York but he regards himself as Hong Kong home
grown and he sees that as an honour,” says Grace
Kao, who is the head of the Professional Education
& Engagement Centre at HKDI and is directing
the Design Dialogue project,

“We do have a lot of design seminars and events
held annually in Hong Kong, most of which focus
on internationally renowned designers and have
relatively high admission fees,” say Kao. “The
attendees are usually limited to industry players
who can afford to participate. We want to promote
design to a much wider audience, not just for
designers, but for everyone.”

Kaos motto is that “creativity should not be
reserved for the creative few”, and this idea has
generated a passion at HKDI for promoting
the best designers in Hong Kong and creating a
deeper awareness of the cultural roots thar feed
the city’s design acsthetic.

The result has been an ambitious programme
that will feature renowned graphic designers,
tashion designers, filmmakers, architects, interior
designers, brand consultants, artists, industrial
designers, creative entrepreneurs, and costume
designers. The series begins on January 24 with
Steiner's seminar, followed by Tina Liu's talk titled
Journey of an Image Director. Lin is the executive
director of Tina Liu Image Consultancy Limited
and vice chairman of the Hong Kong Film Art
Association. VT'C full-time students will be
admitted free to all events and the general public
will pay HK$150 per session, or HK$120 if they
book early.

“The work of these 11 designers is all derived
from the culture and traditions of Hong Kong,”
says Kao. “The seminars will deal with the
cultural aspects of working here. The Hong Kong

18
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environment is defined by limited space and moves very fast. A
key question that the Design Dialsgue seminars will address is
how can creativity thrive in such an environment.”

Kao says that "Our own students may not even know these
masters,” and acknowledges that a key reason for creating event
15 to correct a lack of understanding about Hong Kong design
and its importance on the world stage.

“Our ambition is that this should become an annual event,”
says Kao, implying that this inaugural series will just scratch
the surface of available design talent in Hong Kong. “We want
students and the public to know that some of the best designers
in the world work in this ciry”

Unlike the other design conventions held in Hong Kong,
Design Dialogue will not have English as its official language.
‘The seminars will be conducted in whichever language the guest
is most comfortable with. Many of the designers will present
their ideas in Cantonese.

Kao believes that by allowing the designers who participate ro
speak their native language will give them an opportunity to
convey the depth and power of their ideas more effectively, but
above all she and her colleagues hope the Design Dialogue will
deliver a constructive message to Hong Kong and the design
world.

“Hong Kong's unique work ethic, energy and can-do-frame of
mind, means that we have the ability to adapt very quickly and
that is a key attribute for success in the design industry,” she
says. “Hong Kong has many designers of international class
and creativity who have flourished here despite the challenging
environment. The way they have surmounted obstacles has
lessons for the Hong Kong community and the wider world
of design.”

With the final Design Dialsgue seminar scheduled ro be delivered
on June 21, by the iconoclastic fashion designer William Tang,
it’s likely the city’s own awareness of its design heritage will
be much stronger in 2013, and with the price of the seminars
making them much more accessible to young people and the
wider public it’s possible the series may sow the seeds for a new
generation of home-grown designers,

“I hope this series will help a new generation to understand that
design and creativity are not merely a tool,” says Alan Chan.
“Design is also a spirit that builds bridges between people and
helps to create harmony between them, cultivating love for
others and for life.,” GD

SIS0 | BSUE FOUR 20022003
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retail spaces were designed by Koyo and
are inspired by European Gothic Church
architecture. The arches, buttresses and
ribbed vaults that were characreristic

of that genre have found a place in the
store interiors, the display of products
and in some of [{u:m'-i clothing designs.
-]lli_' hT;l; |a-|‘”|1i~'- [1“{ is 1The et -'_-..".f':..n';.'!":;'tlr.-."
-.|r|i'2'r'.'.'£".'r.'.;_: and it wall reveal the dl;h];.;."ll;'!-h
philosophy of Destroy and Reborn
MICHAEL r
MILLER YU
(April 5)

graduated
from the
Hong Kong
Polytechnic
l Illi'-'l.'l‘wi'.ft'
in industrial design in 1973. Since then,
he has worked as an interior designer,
graphic designer and advertising creative
director at agencies worldwide and he
established his own design COImpany
CreationHouse. Yu has won over two
hundred local and overseas design
awards and i 2006 he received the

Ten Oustanding Designers Awards
from the renowned Hong Kong Art &
Dresign Festival. From 2007 1o 2010,
three of his major projects have won

the Outstanding Greater China Design
Awards and he has been the Chairmun of
the Hong Kong Outstanding Designers
Association since 2012, Yu believes that
designers should not be too romantic
about Hong Kong's unique mix of
Chinese heritage and intemational
character but should focus instead on
uplifting the city’s design aesthetic. His
serniniar is titled The Love Affarr betwoeen
f.".‘.r.'r.".'n':'. Art ard .I'.J:'-r:L:.'.'.

DOUGLAS
YOUNG
I'--':llr.l""'-'-'I 12},
bom in

I Ill!'l..q I':_I:l“.:_:
in 1945,

is 4 Hong

H-.II'.:_; |i.|;-\.:;_:|'|
institution thanks to (GO0, the
COMmpany he co-tounded with Benjamin
Lau in 1996, The company designs and
retails contemporary furniture, fashion,

homeware, and lifestyle accessories with

ISSUE FOUR 20012/2013 | SiGN30

a Chinese twist. A multi-disciplinary
design veam led by Young designs most
of the G.O.D. merchandise in-house, and
the company now have 8 stores located
throughout Hong Kong,. Young's topic is
Hene Kong Pride and he will talk about
the way his company has grown and
what it needs to do in order to continue
thriving.

LEE CHI
WING
{May 3)
Born in
Hong Kong,
Lee Chi
Wing was
educated at
Hong Kong Polytechnic University and
the Ecole nationale supérieure de création
industrielle in Paris, where he received
his MA. In 1998, he set up Milk Design,
which provides design consultancy
services for international companies
making consumer and industrial
products, and the creation of lifestyle
products. Lee is driven by the beliet that
design is simple and human, and should
enhance the possibilities and expenience
or daily life. He loves to collect “dated
objects” to understand the past and the
wiys in which design has helped society

to evolve. His ralk is called Looking Back

and Moving Fertoard

YEE
CHUNG
MAN
{May 10)
stuclied
design

in Hong
Kong and
Mew York, and he has been active in art,
design, costume and makeup since the
19705, He has won multiple awards as
an Art Director for films including A4
bty Cobes ."'.'.'-'-J_'.'. { apmra e Al

a Leoove Story, Perhaps Love, Wuxia and
He's @ Weman, Shek a Man. In 2001, Yee
received g nomination for Best Costume
Design at the .1I.-..,',1-:||_'|I'|:|. MAveards for his
work on Curse of the Golden Flower. The
title of his seminar is Werd and fmage —
Art Dhrection of Fiim.

GARY
CHANG
{May 31)
Crary Chang
is one of

the most
influential
figures within
the architectural, interior and product
design world and his work has focused
on spatial Aexibility and the interplay
between art and practicality, Mr. Chang
tounded EDCsE Design Institute Lid. in
19494 and has since created such notable
works as the Suitcase House in Beijing, a
tea-set for Alessi, and the transformation
af the 32 square meter apartment where
he lived in childhood into a space-
maximizing icon that has been featured
in media stories throughout the world.
Chang believes that Change (universal
|'-|h-.i|,'-i|il:i|:~.':'. Choice (the manitession
of desire), Co-existence (diversity),
L:-.'II'|I1|._‘.,'r1'|.'II'II.' {the Auid rqlnr:n:h:lup
between all systems) are the four
elements thar caprure the formidable and
constantly evolving spirit of Hong Kong,
His chosen topic is fn Search of a New
Lirban Dynamics: The Culture of Change,

Charre, Carnecfion amd Co-FEeisfence,

WILLIAM
TANG

{ June 21)

| ||r||_i_; [‘\:I:II'I!_:
fashion
designer
William
Tang is

a major international fashion fgure
through his labels W &y William Tang and
Wilfiam Tang, and a widely recognised
commentator on travel, culture, and style.
WMr. Tangs designs and shows are noted
for the way he seeks o push the edges

of creativity or challenge conventions
and he is often referred to as a “bad boy
of faghion™. He will address the subject
Heritape-Cultnre-Frushioned HEK Fashion

Seminars will take place between 6:30
and 8:30 pmn at VIC Auditorium,
HEKDI, 3 King Ling Road, Tseung
Kavan O, New Territories, Hong Kong

waww. bkdi-designdialogue.com
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EVENTS

THE ARTIST MARCEL DUCHAMP rook a
radical position with regard to colour, proclaiming
that, “...since the tubes of paint used by an artist
are ready made products, we must conclude that
all the paintings in the world are ready made...”
In a painting called Tu ), his last oil on canvas,
made when his contempt for paintings produced by
ready-made materials was ar its peak, he ironically
produced the first work in the history of art that

consisted of colours from a paint catalogue.

‘The title Tu m'is a French phrase in which the verb

has been left blank for others to selecr and it means
“you...me", Suggestions for what Duchamp may
have had in mind for his blank verb include “bore”,
as in “you bore me”, suggesting the artist held the
future of art in contempt.

Duchamp's nihilism becomes more understandable

in the context of art history. Before the advent of
mass-produced paint, artists often used rare narural
ingredients to mix certain hues that were thought
to create specific emotional or psychelogical effects
in the viewer, based on long-held convictions
regarding the spiritual significance of different
colours. For example, in Van Eycks Giovanni
Arnolfeni and His Bride, the pregnant female wears

green because in Celtic mythology the Green Man
was 1 foot solider for the God of ferrility.

Duchamp would no doubt be disgruntled to
discover that many western artists have taken

advantage of cheap and easy accessible colour
to let loose a new and many-hued outpouring of
creativity in modern art, as seen in the work of
bankable stars like Ellsworth Kelly, Andy Warhol,

Dan Flavin and Damien Hirst.

However, all this trail blazing, mixing
manufacturing  ingenuity with  creative
innovation has nearly separated colour in
the West from several millennia of history
and cultural reterences. The fact that
colours are widely celebrated in Western
art through their modem incamation in

works such as Kelly's Colonrs for a farge

22
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wadf, Warhol's Marilyn and Damien Hirst's Jobn fohn has washed
colour clean of irs cultural associations, making the western
public largely oblivious of the meanings that different colours

OTCe cnm'::}'::ﬂ.

The ['rr:;rulq:m;c anicl [H3|‘-'L1|iiril“_'l-' of these artists has giw:ll western
culture a substantial influence among artists in Asian countries,
and has divorced some of them from their own rich culfures
and traditions, Art students in Asian countries still study and
mike colour charts like those thar are implicitly denounced
in Duchamps Tu #. Seldom do they have an opportunity to
discover the historical roots that different colours have in their
own culture,

‘The exhibition Colowrs of Asia thar the Design Alliance Asia
(tDA Asia) presented in partmership with HKDI and the Hong
Kong Institute of Vocational Education from 3 November to 31
December is a timely warning to all regarding the importance
that the study of colour should have in cultural education and in

promoting the diversity and strength of Asian cultures,

“We use colour to define who we are and our place in the world,”
says William Harald-Wong, the co-curator of the exhibition.
“It colour is so fundamental tor a culture to describe itselt—it’s
identity—then the more these colour codes are used, the more

enduring the culture becomes.”

As if to echo Harald-Wong's words, its no surprise that the
British Broadcasting Corporation launched a new series called
A History of Art in Three Colonrs this summer. The documentary
explores how the use of gold, blue and whire, along with their
cultural associations, has evolved through the ages. The BBC
series echoes the key point made by the Cafonrs af Asia exhibition,
namely that the histories and anecdotes embedded in colours are

o viral component of a culture's survival and vitaliey,

However, although the British documentary is important, it
hardly fulfills the brief implied by its title, because there is scant
reference to Asian art and culture, suggesting that a “the
history of art” need not trouble irself with an Eastern

perspective. The series could mislead art and design

IS e A BALIMESE UMEBRELLA KMNOWHN
ASTHE PAJENG PRADA TV - CHIM A,

RED, ONE OF THREE TABLE IMSTALLATHONS
SHOWING NMUAMCES IN THE COLOUR RED
FOUND IN MAINLAMD CHINA (MICTURED),
HOMG KOMNGE AMD TAIWARM

ARIEEEA K01

students in Asia,
and strengthen
westermn's culture
hegemony in some

Asia countries.

‘The Colotrs of Asia

exhibition is a sinpular

antidote to the over-weaning

power of Western popular culture

and the fragile culture identity that some

Asian countries have in the post-colonial era.

“The primary objective ot Calonrs of Asia is to create
a wider awareness of Asia, and ‘Asian-ness which is
a way of thinking and doing, its many cultures and
lu'.']il'r'-uj."-r.rlu'-., its aesthetics and |'|hil-'r'1-.=E'~hit"1. and
their relationship with one another,” says Harald-
Wong. “Although the exhibition only touches the
surface, we hope its images and artifacts will help
everybody, not just designers, to think more deeply

about Asig.”

For Harald-Wong to use the word "surface” as an
adjective ro describe the specracle and richness of
the exhibition that I'I1.,'I.,"Il|'!'i.l!,"'-. o Aoors of HEKD s
d-mart is a humble understatement. The exhibirs
were selected from more than 3,200 pieces of
traditional cratts or colour .-;:l.'in]n::[:- whaose historical
values are still apparent in 13 Asian regions, either
in the form of customs and rituals or through being
included in CONTEMPOTary designs. |The ploneering
colour research has also laid a solid foundation for

future studies of both design and culture.

“Colour enriches us sensually, spiritually and
emotionally. It is a popular and universal subject
to Start our investigation into what constitutes the

essence of Asia,” Harald-Wong says.

“Griven the complexity of colour perception among
Asian communities, the project's wide geographical
:~'1'|I':.".u] and the Ll't'l.'l_'l':-:'ll:l.' of cultures and languages,
it was indeed a challenge to complete the research
in nine months, but we are conhdent of having
established a base of information and stories from

which hirther research in &.]:-L':,'ii'i-..' areas cin follow.”

Although the quantity and variety of information is
||;|||:1I:|r1:_'_|,_1.' abundant, the exhibition was .l'IT."'I!_’II._'I._I
in a visitor-friendly setting with colourdul images,
traditional crafts, artefacts from festiviries, food,

spices as well as packaging designs and modemn

ISSUE FOLUR 21

COLOUR
ENRCHES US
SENSUALLY
SPIRTUALLY AND
HVIOTIONALLY.

H MIYALHALN
REPRESENTING AN ELDE
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WA MARKETPLACE SETTING FROM THE LEBANON,
MIDDLE EAST AND IND1A,

{00 WILLIAM HARALD-WONG, THE CO-CURATOR OF COLOURS OF ASIA TAKES VIPS ON A TOUR OF THE EXHIEITION (FROM
LEFT, SUSIE HO, ROY CHUNG, EDMUND LEE, AND JIMI KWOK); H £ MAYURI NIKUMBH DEMONSTRATES AN INDLAN
WEDDING WELCOMING CEREMONY. HEICW [T THAILAND MARKETPLACE, B 111 TYPOGRAPHER, DESIGNER AND

"

exhibits don't just provide a visual aid for recalling
which colors are key to which cultures, but they also
showcase the nuances that the same colours can
capture in different cultural contexts.

The exhibition starts with a palette of five colours,
i1||.,‘|ILL1':1|H the three primary colours, red, vellow and
blue; a secondary colour, green; and the pair of black
and white. Mixed colours such as saffron, indigo,
and purple are also fearured in appropriate colour

zones to show their importance in Asian culture,

For example, the colour indigo is given a specific
plattorm because indigo is a plant tound and used in
almost all Asian countries, thus an imporrant colour
for Asians, It is also regarded as a fashion colour and
various decorative designs were showcased to show

how it is used in different regions in Asia.

Visitors were also rtold fascinating stories of
Indonesian tribal wars in which women who killed
one or two invading men would save their rribe
trom destruction and be regarded as a deity, and how
rraditional silk production in Laos has remained
sustainable by letting the silk worms crawl out of
their cocoons instead of the commercial norm that
entails boiling them to death in search of the same

result,
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SWEN =
ON THE RICHNESS OF
OUR CULTUIRES AND
10O ADVANCE ASAN
DENTTY AS AVITAL
CULTURAL FOIRCE. »
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For those who could not visit Colowrs of Asia, all is not lost, “The
research papers related to the exhibition that are currently being
prepared by all thirteen participating countries will be uploaded
on the Internet by HKDI in early 2013," says Harald-Wong,
who has great dreams for the impact the research might have.
“1 see an Asia beyond (or before) the artificial national borders
that came into place, where we all share commonalities in our
diverse communities. We need to reflect on the richness of our
cultures and to advance Asian identity as a vital cultural force and
a strategic platform for design.”

And Duchamp would probably agree, arguing that a colour chart is
nothing but a guide to the chemical composition of manufactured
paints, whereas a colour that is still deeply embedded in a culture
provides a map that reveals the size and shape of a people’s hopes
and fears. (D
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EXHIBITION CO-CURATOR AHN SANG-500 FROM SOUTH KOREA GIVES AN INTERVIEW TO A LOCAL TV STATION
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A good movie is never thc\x-wirk of just one person, but %

behind the film fron Sky e nded their collaborative

effort to include anybody with 4n Internet connection.

26
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as DAISY ZHONG discovered at i HKDI screening, the team §
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A SWASTIKA-SHAPED FORTRESS squatting
among a rough and monochromatic landscape,
|H|'i.'.|'L'i\'| IIIIEI"'-:'-il.L':- :tl.“ h'rL".II':. ‘I"l"".'” l|]'|.f.' ."'i]l:"l"]'l.lh LA rl.l.1."L'
..II'II.‘I il 1:||!_"i|:'|-l._'['|i['|:ifl., Ll.L':iE!'II.I.'Ti".'I.' 1:'Tl|_'|'1-::‘i1'|'ii| "iI:?'II'Ill.‘IrI.'H-._'l';..
they are all elements that suggest a camp Hollywood
sci-fi blockbuster like Sky Caprain and the World of

Temerrew trom 1991,

Bur these scenes are not from a tuturistic tinsel-town
movie with a LISS150 million budget, rather they are
found in a Finnish-Genman-Australian sci-fi black
comedy that was built upon seed investments as well

18 inputs from over 3,000 online contributors.

Iron Sky made it début ar the 2012 Berlin
International  Film  Festival after 6 vears in
production and tells the improbable story of how
Mazi Germans who fled to the Moon plan to return
in triumph and conquer the Earth. It has been hailed
as the forerunner of a new wave of film making
that engages the audience in the process of miaking

miowvies as well as warching them.

In November, three of the film's producers, Timo
Vuorensola, Tero Kaukomaa and Jarmo Puskala
brought fren Sy to the V'1C auditorium, along with

their revolutionary ideas abouit I..iill'ltlml-n'.flllf-.’.

“The movies roots wWere ]1]:1r1r-:_'|.| 20 vears .L'.._rln::-". P ke
the director Timo Vuorensola, “A group of friends

started shooting spoof episodes of Star Trel in a small

UMNAR LEADERSHIP &
. F J SKY,
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kitchen.” ‘The team uploaded the episodes, titled
Star Wreck, onto the Internet for free downloading,
generating unexpected popularity and increasing
requests that they should make a full-length feature
film.

“In 1998 we started working on the feature but with
only a little knowledge of how ro actually make a
full-length film.” But thanks to the loyal fans of the
Star Wreck episodes, the production team received
substantial support from the online community with
around 3,000 people donating money, script advice,
casting, subtitles and 31 modeling.

Seven years later, the film Star Wreck: In the
Pirkinning, was completed and released, and it
proved to be an internarional success with several
DVD versions issued. Following this positive
result the team wanted to go further and ger the
Iran Sky project into production but whar they had
done with Star Wreck = communicating through
email, forums, [CQ, MSN and IRC was no lmlg-er

efficient for a major project like Iron Sky.

As a result, the Star Wreck ream established Wieck A
Mevie, a collaborative filmmaking website to support
and organise the community involvement for Tron
Sky. The website served as a collaborative platform
that allowed potential contributors to read the “rasks”
assigned by the production team and chip in with
their knowledge, ideas and creativity.

Jarmo Puskala, the Community Manager for Iren
Sky, who is also the originator of the films plot, has
been responsible for keeping the community up to
dare. “We wanted to have the audience participate
as much as possible all through the process, with the
idea of that the film be the product of our community,
our audience and our Internet fan base.”

In the process the ream has been in direct contact
with over 200,000 fans online. OFf these fans, 75,000
were found through YouTube, 50,000 on Facebook,
ancl 55,000 were from the fron Sty website. They took
part in making fren Sky by offering ideas ranging
from sugpesting names for characters through to 31D
modelling of a starship.

“Our online community was responsible for bringing
Iren Sky to life,” says Vuorensola. The reason for

film audiences has been heavily influenced by the
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that, according to him, is that the behaviour of

Intemnet, which enables the audience to have a more personal

experience relationship with the films and movie genres they love,
In this respect, “nothing could be more infimate than joining the
creative process itself,” he says.

A film project such as Tren Sky, which demands extensive Computer
Gienerated Imagery, also requires funding on a completely different
scale to the Star Wreck spoofs, 1n 2005 Kaukomaa, who has produced
more than 20 feature films and founded the Finnish production
company Blind Spot Pictures, joined the team to coordinate the
fund-raising process.

Kaukomaa says finding financing for the film was the challenging.
“All the way to the very end of the production, the film was on

the verge of collapse. We were constantly struggling with a lack of

resources, and it shouldn’t have been possible to make the film at
all. Bur luckily we launched this investment option for the online
community which proved to be huge success.”

Through Wreck A Mowvie, some 2,000 to 3,000 contributors who
donated 1 Euro to a hundred Euros each were able to access a VIP
area that allowed them to view the first five minutes of a film about
how the movie was produced, or behind the scenes episodes. There
were also 280 investors who contributed over 1,000 Euros each and
they get dividends from the film’s box office reciepts.

“This crowd-sourced funding added up to around 1 million Euros
(HKD 10 million), or 13% of the rotal budger. “It was the most
crucial first step,” Kaukomaa says. “The community have become
the ‘lead investor’ that is always key to the traditional film making
process. An additional bonus was that rraditional film investors,
who were extremely cautious about investing in a project like fron
Sky, became more willing to pur up their cash after they saw the
impressive amount of money raised from fans through the Interner.
With the online community at their back, the team sought co-
financing for a trailer at the Cannes Film Festival in 2008, and as
part of the publicity campaign, they released a digital comic prequel
and a video game adaptation ot the film. They finally succeeded
in signing co-production agreements with two other production
companies from Germany and Australia.

With the new cash flow the production process was fueled, bit-
by-bit, over a 6-year process. The film starred girl-next-door Julia

N3O | BSUE BOUR 2017 /2013
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Dietze and Aryan Ubermensch-type Gotz Otto,
both from Germany, and the Slovenian industrial
music group Laibach did the soundtrack, which is
derived from the operatic style of Richard Wagner,
a composer favoured by some Nazi leaders. Filming
started in Movember 2010 and post-production was
commenced in February 2011.

In November 2011 the team got confirmation that
Iron Sky has been selected to premier in the Panorama
Special section of the 62nd Berlin International Film
Festival. “You could say thatr our dream came true.
Is there a better place to launch this film than in
Berlin®” says Kaukomaa. “We had been getting lots
of comments on YouTube saying 'l bet this film is
banned in Germany”. We still ger thae.”

“It was scary having the premier in Berlin,” says
Vuorensola. “We didn't know what would happen -
would the 1,800 audience jump up from their sears
and tear us apart? Luckily they didn't - they stood up
and gave us a ten-minute long ovation instead.”

In the five months after its début the hlm has
made $8m at the global box office. Its fame has
also popularised the Iren Sky fund-raising approach
among filmmakers across the world, For instance,
a team of young film producers in Taiwan released
their film Zombie 108 in April 2012 with money
mainly raised from Facebook.

In Hong Kong Iron Sky was released on December
6,2012.%This is a very unique choice for Hong Kong
viewers,” says Ray Fong, who represents the film's
Hong Kong distributor VI Pillars Entertainment
Ltd, “because the story of the production process
is irself inspirational, encouraging new ideas for
entertainment as well as different perspectives to
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about the world of film making.”

Fong showed the film ar the VT'C Auditorium on November 14,
2012 with free admission, in the hope that people could enjoy the
film and a dialogue with the three film producers. The screening
attracted an audience of 600, abour half of which were VTC
stuclents, and it was followed by a conversation with Vuorensola,
Kaukomaa and Puskala,

“During the interaction with the producers, we learned that the
Internet can make anything come true, and thar a great production
is within our grasp if we have the right motivation, enthusiasm
and confidence,” says Cheung Fan, a lecture in the HKDI's CDM
department, who helped to organise the screening. “There is no
doubt thar I will encourage my students to learn from the example
ot lron Sky.”

Cheung also stressed that the story of Iron Sky's creation has
important implications for educators. “No marter how well-
prepared and informative our lectures are, they can never teach
stuclents the reality of the production process,” she says. "So in the
future, we will try to provide more opportunities for students to
exchange ideas with intemational professionals.

Vuorensola, who is a big fan of classic Hong Kong movies, like
Better Tomarrow I[l‘JEI’:}n:-.rys Iron Sky can serve as a way to motivate
students, “They should be told *Don't wait around’ because there is
nobody who will be just waiting for the chance to fund your first
film," says the producer. “1t’s so much easier to talk about great films
than to make a bad one. The first thing vou need to do is to go out
there, gather a group of friends, get a camera in your pocker, and
start shooting.” (D

A THE PANEL DISCUSSION AFTERTHE IRON SKY SCREEMING WITH
RYAN LAL, BERNADETTE WOMNG, CHEUK FEI (UFO SPECIALIST), TERC
KAUKOMAA (CO-PRODUCER). TIMO VUORENSOLA (DIRECTOR),
JARMO PUSKALA (WRITER), BEDE CHENG (HONG KONG
INTERMATIONAL FILM FESTIVAL PROGRAM MANAGER)
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IN 1976 CHRISTOPHER LE BRUN,
who is now President of the Royal
Academy of Arts, was a 25-year old
fresh graduate. After one year of work he
presented what he considered to be his

"musttrpiumt" to one of his teachers,

“l expected him to say ‘It's magnificent!
but in fact he said ‘Its terrible, what
are you doing?™ says Le Brun. “1 found
myself with a moral dilemma: the teacher
saicl it was bad, but 1 secretly thought it
was grood, so what was | supposed to do?”

*1 was determined that he was wrong and
| was right,,” said Le Brun at a lecture
called In Conversation with Christopber
Le Brun on Creativity & Inspiration
presented at HKDI on September 17
and attended by over 150 students, artists
and design educators, He was visiting
with the Royal Academy to engage with
the arts and business community in
Hong Kong.

Le Brun's confident appraisal of his own
work must have been spot-on because
he left art school to embark upon a life-
long journey in art, during which he has
emerged as one of the most influential
British contemporary artists, known for
his mix of symbolism and abstraction.

Bom in Portsmouth, England, Le Brun
was trained at the Slade and Chelsea
Schools of Art in London in the 1970s.
As a student who wanted to ger good
grades but also to be true to himself,

https://repository.vtc.edu.hk/ive-de-signed/vol4/iss4/1
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The artist Christopher Le Brun came to HKDI in
September to share his idea that art is quintessentially
private, rooted in emotion and that artists must have the
courage to keep their work alive even if the world does
not yet appreciate their vision. DAISY ZHONG reports.

SKGNI0 | SSUE FOUR 2012/2012
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Le Brun painted whatever he liked on canvas and
then painted on top what he had been taughe to
paint. “So | had my secret paintings hidden inside
perfectly academic abstract paintings.”

The “masterpicce”that he brought to his teacher was
a giant painting full of what he had always wanted
to paint, this time without guise, full of “landscapes,
figures, views of deep space... everything that was
unfashionable”,

Meanwhile his passion for the romantic English
past of poetry, myth and legend led him to begin
connecting painting and poetry, to create what
he called “literary painting”, an approach that
was equally unfashionable in the art world. “My
painting was in a strange position relative to what
was happening at that time, and nobody was
painting anything like it,” says Le Brun,

Despite that, Le Brun had the courage to follow
his heart in setting his own motifs and approach to
art. One exhibition in his early carcer brought him
wide recognition from the established art scene. In
1982 he participated in the blockbuster Zeitgeist
exhibition at the Martin- Gropius-Bau in Berlin

‘This influential exhibition, showing 4 new direction
in painting, helped Le Brun realise that he was
actually amongst a group of artists including the
Italian Enzo Cucchi and German Anselm Kiefer
who had emerged independently in other corners
of the world, and who were using rapid, violent
brushwork and drawing inspirations from romantic
and historical subject matter, the natral world and
primitivism. These artists represented the “neo-
expressionism” wave of postmadern art in the lare
20th Century.

On Le Brun's often large-scale canvasses the same
motifs recur with Wagnerian subjects such as wings,
forests, horses, wanderers, medieval knights, towers,
and castles. All demonstrating a dream-like qualiry,
they seem to share the same root in Romanticism
and Symbolism,

His interest in these motifs is natural, says Le Brun,
because it is anchored in his own background, as an

SSUE FOUR 201272013 | SGM30

English schoolboy bom in 1951 who was brought up steeped in
tales of knights, adventures and myths. “These symbols (in my
paintings) are very deep, going down to the human psyche, and
endlessly fascinating. You can't exhaust them.”

This mysterious, sometimes dangerous element of childhood
memories has always intrigued Le Brun and made him want to
uncover the unknown. [ am interested in these symbols because |
don't understand them. As long as the motif of a painting remains
enigmatic or difficult, it draws me towards it.”

L.e Brun believes that painting as an expression records the
creative process unfolding, “Everything you painted on a painting,
you see it in the end. You can see the track laid our. No marter
what I express, I'm interested in the layers of myself that come to
the canvasses without pushing too hard.”

No wonder he also regards the creation of art as an exclusive and
personal matter. “If art has a soul, then there is something private in
art, 50 you need to keep this secret ambition back. So my advice (to
the smdents) would be to have your private world, vour free space.
Do your own work ar home, and don't let the teachers see ir.” 0D

Elected as President of the Royal Academy of Arts on 8 December
20711, -f.:-fl.l"fﬂﬂr!ﬂ.ﬁ.-.'r Le Brun is a ﬁrmﬂ' fristes ‘*_.-"_ Tare, the Nartienal
G:ﬂﬂju and the Dufwoich Pileture Gm’.l’f::v. His werk @5 in many

national and international collections including those of Tate, The
British Museum, ViZA and MOMA, New York.

HHOETE BE TOP CHRISTOPHER LE BRUNS VENICE XV FROM
2002, BELOW CHRISTOPHER LE BRUN IN FRONT OF HIS PAINTING
GULF AT THE EXHIBITION RA NOW AT THE ROYAL ACADEMY 2012

[ B A NVE CHISTOPHER LE BRUN WITH HIS ALUDIENCE AT
CONVERSATION WITH CHRISTOPHER LE BRUN ON CREATIVITY &
INSPIRATION AT HEKDI ON SEPTEMBER 17 2012 (110 % THE SKETCH OF
LE BRUM BY HEDI STUDENT BARRY M
I As Le Brun presented his memorable
g Ak lecrure at HKDI Barry Ng, a first vear
a1 I'W. student at the school, was inspired 1o
-/ frlI miake a pencil skerch of the famous
ol _, British artist, which was presented
fﬁrm"ﬁwwﬂ_" to Le Brun when he had finished

: speaking. The President of the Royal
Academy said he was delighred

with the gift, telling Mg thar nobody
before, in all his career as a painter,
sculpror and art educator had ever

el gdg made a sketch of him “in action.”
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In October 2012 a collection
of the world’s best news images
came to HKDI, highlighting
the virtues of prﬂfﬂﬁsinnal

skills in a world where
abundant smart phones and
instant Internet access have
turned everybody into a press
photographer. DAISY ZHONG
reports.




OUNTSIDE A MOMOCHROMATTIC BUNLDING
IN PYONGYANG, an HI".L:IHL'-“[ portriit of Morth

Koreas founder Kim 1l-sung shines faintly in the
rnysterious eloom, Un a Cairo street a few minutes
atter aftermoon prayers a man was caught shouting
during a mass protest that would eventally topple
the Mubarak regime. And in front of a milor’s
store in Dakar an African model is seen wearing a
luminous red evening gown as she poses during the
L'iT_il":-l Fashion Week.

These and 164 other images were part of Horld
Press Phoro 2012, a collection of award WInming
photographs rich with inspirational and thought-
provoking perspectives that were on display in
HKDI's d-mart from 7 to 21 October. This year the
annual exhibition has made 100 stops in 45 countries
and it was the first time since 2003 that Hong Kong

was included in the itinerary,

Established in 1955 in Amsterdam, World Press
Phato is rl;lg:,l.nlucl a5 the most ]'lrL'HIiIL,rinnh !‘!nﬂi;_'-ihil il
press photography contest in the world, providing a
platform for cutstanding photographers to inspire
llt!l.:]'l-l..'l' understanding of the worlds major issues
through quality photojournalism. Unlike the Pulitzer
Prize, which is awarded only to work that appears
in media based in the United Stares, World Pres
Phate comtest welcomes submissions from all over
the globe and has nine categories to the Pulitzer's
h.'l.'i:l, tI"H.' 1.1.'i||[1l.::rh' 1'||.'i['|H HL'I'.'L'Tt'l:l |:'|"|| Alnl illl]{'i'{'lll:lﬂllt

international jury composed of 19 experts.

Aidan Sullivan, chairman of this years jury says that
he and his colleagues wished to select photos thar
symbolised “hope”, or those that not only reflect
truth and reality, but also “give us encouragement
and comtfort” after a year = 2011 - that was full of

natural disasters and human conflict.
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ERE & IM SAMNASA, YEMEM, A WOMAN
CRADLES HER 18-YEARCQLD SOMN WHO WAS
GASSED WHILE PARTICIPATING IN AN ANTI-
GOVERNMENT PROTEST. (WORLD PRESS PHOTO
OF THE YEAR 2011, SAMUEL ARANDA, SPAIN, FOR
THE NEW YORK TIMES) AN AFRICAN MODEL
POSES IMN FROMT OF ATAILOR'S SHOP IN DAKAR
DURING THE CITY'S FASHION WEEK. (2ND PRIZE,
ARTS AND ENTERTAINMENT SINGLES, VINCENT
BOASOT, RIVIA PRESS FOR LE AIGARD MAGAZINE):

MELLICA MEHRABAN, AN ACTRESS BORN IN
IRAN WHO GREW UP IN DENMARK AND PLAYED A
LEADING ROLE IN THE IRANIAN SPY THRILLER FOX
HUNTING (15T PRIZE, PORTRAITS SINGLES, LAERKE
POSSELT, FOR POLITIKEN)

“World Press Photo is a very meaningful and valuable international
photography exhibition,” says Joe Lam, the Chairman of Hong
Kong Press Photographers Association and an ofhciating guest of
the Herid Press Pharo exhibition held at HKDL " The awarded pieces
provoke the audience to think more deeply about all the important

EVENTS ﬂlHr I"Iil.'ﬁ.! 1iii'|"||'l'|.,!'|l|:_"-il GlI'LH lIIl] rl'H.'Ir'I in lHLI;_' I_'E.I.'!T 'l.'L!'.‘IF-'.

The “Werid Press Photo of the Year 2012° was awarded to Spanish
photographer Samuel Aranda, who took a photo of a4 woman in
Sanaa, Yemen cradling her 18-year-old son who is suffering from
the effects of tear gas after participating in an anti-authoritarian
street  demonstration, capturing the heroism, solemnity and

desperation of the Arab Spring.

Dxamir Sagolj from Bosnia-Herzegovina, the winner of the first
prize for a single image in the "Daily Life” category, came to the
exhibition at HKIM and shared his experiences and views on press
photography in a talk called Phote Jowrnal from War in the Balkans
to Asia. Vincent Yu, an Associated Press photographer for over 16
years who was awarded 3rd prize singles in the caregory “People in

the News” in 2011, .l.u.;v._'c:||1]1;1|1'|1_'|.| him.

Yu, who received his training in basic photography at the Kwun
Tong Vocational Training School in 1984-85, believes press
photography still plays an important role in the Internet age, even
'I."i']l.l::r'l L"'."l:T_'I.' wWITTiess o 4 [||.:1.'|.':‘i-"|-ﬂill'r|:|?.' Lt L':l:‘ui]:'.' [;lkl’ ]1E'H'|T|.H1 ll'l_'ﬁ'

LI‘.\iI]:.-'_E A CAMEra O SITart i"II'IHIIL'.

“A professional photographer not only honestly records what
15 happening, but also can create an angle,” he says. “The most
important thing is to show reality with a critical, meaningful angle,

! A PORTRAIT OF NORTH KOREA'S FOUNDER, KIM IL-SUNG, HANGS OMN A BUILDING IN PYONGYANG, NORTH KOREA,
(15T PRIZE, DAILY LIFE SINGLES, DAMIR SAGOL), FOR REUTERS; MITLE IN BUENOS AIRES, ARGENTINA, A HUSBAND CARE FOR
HIS B4-YEAR-OLD WIFE WHO SUFFERS FROM ALZHEIMER'S. (15T PRIZE. DAILY LIFE STORIES. ALEJANDRC KIRCHUK): [ i AN

ANTI-POACHING TEAM GUARDS A NORTHERM WHITE RHING, THE WORLD'S MOST ENDANGERED ANIMAL, AT THE OL PEIETA
CONSERVANCY N KENYA. (15T PRIZE, NATURE STORIES, BRENT STIRTON FOR NATIONAL GEOGRAPHIC MAGAZINE)

and reveal the depth of an issue, just as reporters do
with editorial.”

Yus award=winning piece shows the now deceased
North Korean leader Kim Jong-il and his designated
successor Kim Jong-un attending a military parade
in Pyongyang on 10 October 2010. Kim Jong-un
had rarely appeared in public or been photographed
unitil then, In the E‘:-|:ulu|y_r:|]‘l|| the elder Kim s his
head to look at his youngest son in what appears to
be a complex way mixing doubt and concern, while
rhl._' = 5 L,'(FI'I!.,'L:IITT.I.T.I'I I;_: (1] '||"|-'i|1'l,,+'|i|'|._Lr\I T]IL' 'I"'.ll.'.li_ll_' iil]l.l.

putting on a show of confidence.

In 2012 the World Pres Phore contest attracted
101,254 pieces of work submitted by 5247
photographers from 124 countries. The 167 phoros

exhibited at HKDI covered all nine categories,

namely spot news, general news, people in the news,

CONEMPOrAry 1ssues, -.|;1'l|:l.' life, portraits, arts and
entertainment, nature and spores. Yu is so far the only
Worid Press Phato award winner trom Hong Kong
but the exhibition may have left many of the aspiring
photographers who visited HKDI with sufhicient
inspiration to ensure that the city gets much greater

representation in future vears. (0D
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FECAE

Three consecutive exhibitions to celebrate the 70th birthday of legendary
graphic dcsigncr Kan Tﬂj—l{cung tell the story of how he found his own
Tao of art and dtjsign. DAISY ZHONG reports.
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*DESIGNING A LOGO FOR CHONGOQING,”
says Kan Tai-Keung when asked to name the most
challenging project of his career 1o date. Chongging is
home to 29 million people and has a complex political
history (it was once the power centre of Bo Xilai),
which would have made creating its logo a challenge for
amyone, even an artist who plays by the rules. But Kan’s
approach has always been unconventional.

“When 1 started in 2004, people there told me thar |
should just follow whar the leaders asked me 1o do, bur
that's not my way,” he says. "My belief was that 1 should
ask the citizens what they thought about my sketches
and whether they conveyed a clear message abour the

city's spirit.”

rIllil ED I'.Il'll‘.""."- OWTR 'w:]r “’iTI'I 1] H‘D"u-'ETI'I ment-a %ii:l'lﬂl
task was g risk and made Kan’s rask an uphill bartle,
For two years after he was given the assignment Kan
asked ordinary citizens on the street o choose among
several versions ot his design, give comments and
make suggestions. The final version uses two characters
in a posture of celebration, which have a shape that
echoes the Chinese character for “celebration” with the
pairing echoing the dty’s name, which means “double
celebration.” Completed in 2006, the logo proved to be
extremely popular and has been widely used tor the city's

external promotion.

During the 40 years Kan has worked in the design
incdustry he has faced many other challenges and
along the way he developed a design philosophy that
emphasises what he calls the *Tao" of being humane and
carng.

To celebrate his Llniql.u: -.ippmuu;h and to mark his Tth

birthday, a series of three exhibitions, including one

—
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CWHEN DOING
DESIGN YOU MUST
CARE ABOUT OTHERS,
BUT WHEN DOING
PAINTING, NO ONE
CAIRES ABCUT YOU. »

HEVCLERYCE PORTRAIT OF DR KAN IN HIS STUDIO:
CHY RAN'S DESIGNMS FOR A LOCAL NEWSPAPER
WITH AN ADVERTISEMENT PRICE LIST FOR SINGTAD
NEWSPAPER: [X-HI KAN'S DESIGNS FOR A JAPANESE
PAPER COMPANY, BON FREE SERIES

at the HKDI Gallery, commenced in September 2012 and will run
until January 2013, The trio of shows featured a total of more than 700
exhibits, ranging from graphic design, products, installation and mult-
media work. The exhibitions also featured talks by Kan, two workshops
and a lively forum that brought together designers from Hong Kong,

Muacao, Mainland China and Taiwan.

The exhibition at HKDI took place from October through November,
and featred thin wooden boards laid out to represent a river that
took visitors on a journey through more than 250 of Kan's designs and
artworks.

“The HKI} exhibition was set up so that young designers could see
how 1o walk into the world of design,” says Kan. The items chosen
tor :{isp'la]; wWire cﬁpl:u;'::ﬂ]].' selected to focus on the i!t::iig_‘l‘l- process andl
ranged from inspirational sketches, a rare collection of books, design

aiRE0 | BSUE FOUR 200272083
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layouts and other inspirational elements. Kan also

donated some of the exhibits to the Design Archive ar
HKDI for permanent preservation and record.

sitting in the HKIX] Gallery in front of a screen that
pl.t_'l.'l:d a documentary about his work, Kan described his
life-long search for the distinctive elements of his own

style.

“I came to Hong Kong from Guangdong in 1957 when
| was 15 years old,” he said. *1 was already interested
in design and painting but we needed to make ends
meet.” Kan was assigned by his father to work as a
tailor’s apprentice, but he continued to draw and sketch
whenever the weekend brought him free time. In
order o acquire some formal training, he enrolled in
a 24-lesson design course at the Chinese University of
Hnng I'-".nng, taught by Wucius Wnng.. 4 brush and ink

artist he much admired.

“1 worked during the day as a tilor and studied at nighr.
‘The course was simple and short, but enlightening, It
got me 1o appreciate art and [ rediscovered my dream

of painting.”

Thar was 1964, when Kan was 22, His ralent E'll'm'r.d Lo

be as strong 48 his interest in art. In 1967 Kan became

ISSUE FOUR 2012/2013 | SIGN30

a designer and was delighted when his work began winning awards in
competitions where he was pitched against some of his reachers and
other design masters. In 1969 some of Kans works were displayed in
City Hall as part of 2 student exhibition for buyers and collectors. Kan
was thrilled when someone bought his some of his work.

In the 1970 Kan became one of the shining stars on Hong Kong's
design scene and in 1976 he was able to found his own company,
Kan Tai- Hﬂllnj.: [Jt::tigl: Be Associates, Afrer winnming i ]'I-1FH:L' at Hunp;
Kong's Ten Qurstanding Young Persons awards in 1979, Kan went on
to win numerows awards and honours in Hong Kong and has since won
prestigious design awards in the United States, Poland, Switzerland and
Japan, and his design work has been collected by museums in Germany,

Denmark, France, Japan, and Hong Kong,

His paintings and other artworks were equally successtul. He was
awarded a Fine Art Award from the Hong Kong Urban Council and
was also named one of the Outstanding Artists and Designers of the
20th Century in 2000,

Bur Kan makes a clear distinction between design and painting,
although he acknowledges they share a similar background in art and

Creativiry.

“Design is more practical = you must solve 3 problem according to the
needs of the client,” he says, “The purpose of design is to serve others, so

vou have to know what their standards are. Painting, on the other hand,
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is |~||r1:|3..' about a desire to EXPress your feelings, Bome

I.‘.Ii'lllllll{"' LRy I"L' obscure .IIIl.i ‘I.!.”' NoL Communicite dily

message effectively, but design must. When doing design
you must care about others, but when doing painting, no

one cares about _'|'|.!'|.I.

Kan emphasises that the professionalism required for
successful design career must be focused on getting to
know the market, and what the client wants, “A tailor is
making a suit for somebody, and the purpose is to make
the product suirable tor thar somebody, and nor for the

tailor.”

In both painting and design, Kan places a high value
on onginality. In common with other masters like
Wu Guanzhong, Kan admires Shi Tao, an early-Qling
Chinese landscape painter trom the 17th century who
argued that beng bound by established techniques 1s

not I_;-;l-:ll,l. for art or artises

“=hi Tao not only drew in very original and imaginative
ways, but also wrote a book on the philosophy of art, in
which he advanced the idea of being oneself in artistic
creation, to find one's own style. He famously said 'l use
my own methods’, the spirit of which has transcended

fime .llll.J is L'."|.EFL'!I]IL'|.:|-' r:.']r..' Wit 1I.'IL|-I:|'.

’ One wall of the HKDI exhibition fearured a row of
Kan's ink paintings that combined Chinese calligraphy
and what seemed like a strong sense of Western abstract
impressionism and formalism, but Kan says he is not sure
what type of "-ism” his works belong to, he preters to say

they were created according to his own style, his = lao”,

*The “Tan' of design is not just dmll;.: t|+:-c:;.;n._'.~=.l_1..-i Kan,
*Creating designs is about an attitude. As a designer
nowadays, you should give more thought to the impact
that design has on people. Design must be humane and

it must be caring.”

The Chongging dty logo is one of the many examples

¢ DESIGN MUST BE
HUMANE AND [T MUST
BE CARNG. )

where Kan balanced the protessional demands of design
with his own style. The logo of the Bank of China, a
widely acclaimed work, is another one. The design
resembles an ancient red Chinese coin, with the tiny

square hole in the centre representing heaven and
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earth. It symbolises good formune and luck in Chinese tradition, while

delivering a a.implr;. elegant and modern feel

Ran takes care to guide his famous design company, known since 1996
as Kan & Lau Deesign Consultants, by the same lights, focusing its work
on projects that suit the *Tao of Kan™. "My company alwiays cares about
the community,” he says. “We make sure that our work doesn’t serve the
wrong principles. For instance, we will not do design work for cigarette

l.'l'lrJ'I'||ilII.:|'.' 5, "

Besides munning his own design company Dr Kan is also invelved in
educating artists and designers, and in promoting art and design as a
profession. As the previous dean at the Cheung Kong Art and Design
school at Shantou University in Shantou, Kan reaches a new course
named “Design Ethics”, which emphasises sustainability, and the need

tor design to nurture vulnerable groups within the community:

Kan also presides over the Kan Tai-Keung Design Award, which will
enter its T4ih vear in 2003 and celebrates local |T-;,'.Irl'l.'i!:|.' while seeking
to promote emerging graphic designers. For over a decade the award
has also promoted exchanges among designers in Mainland China,

Taiwan, Hong Kong and Macau.

“During the frst few years, Hong Rong students thought the award
was reserved for mainlanders,” he savs, “but submissions have increased
from a few hundred in the beginning to five thousand in 2012, with
an impressive increase from Hong Kong and Taiwan." In 2011 a Geld
kan Tai-Keung Design Award was given to VWong ¥YWai Kei, a student
at HKDI smdying for the Higher Diploma in Visual Communication,

tor her work The Tram of Hong Kong.

kan believes that the future ot the design industry in Asia will be
focused on Mainland China, posing new challenges for designers in
Hong Kong. “Mainland China’s design industry has seen impressive
development in the past rwo decades. I is the most promising because
the domestic market will keep expanding and demand will keep
growing. Hong Kong’s future designers will have to work hard in order

=
o I.'-il-II'I]H.'IH.'. il

FT 0 RN - | A VISMTOR
TO KAN'S HKDI EXHIBITION, DR KAMN IN HIS
STUDIO IN KOWLOON TONG, DR KAM LEADS
A TOUR OF HIS EXHIBITION W DR KAN
WITH STUDENTS AND STAFF FROM HEDI
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IT WAS MIDDAY ON A SATURDAY MOBRNING
and Neville Brody had just felt the carth move.

*1 can fteel the table HII;!ki]I?_{,H he SAYS, ETIPPIng his * lt':mu are not obsessed with what you are dniﬂg you shouldn't be

cup of Pacific Coffee flat white more closely.“Is that  doing it,” he says “You must be constantly driving to make yourself

an earthquake?” and what you do the best it can possible be, always understanding
that you will never ger there, you just have to lnu:p .

As we were seated on Design Boulevard, in the  forward. If you are going to go into the creative inelt

shadow of the HKIDI's main building, it was more  unforgiving space. The best you can achieve is o dos

likely that Brody was teeling a subway train passing  that inspires mmr.’:l'}:‘ui}.’. You can never sit down Eﬂd Nk
through Tiu Keng Leng MTR station, but I did it.”
the tremors could have had their
source in his ideas, for they Brody’s dedication to
were  earth  shattering aiven him a clear pers
enough. Heres 2 on ﬂ‘.ll: mdlmtr}r 0
selection - paper i 8 he has 51
more interesting for designers life through
than the digital space, fteenagers have seen  him
are getting bored of the Internet, of The Face and
award  winners should be obliged to  designer of record
do  community service to pass on their Mode and Cabaret
excellence to others and his work of the masterminds
means more to him when people hate it annual project bom

of innovation for
It's no surprise that Brody has a radical rake on most
issues. His career has always been about breaking
through boundaries, ever since he first started to
draw, which he claims happened before he could
wilk, about 15 years before he first heard about or invisible spaces and m ik
punk rock : and the Sex Pistols, I“Jﬂglbtﬂ and clear,” he says e &

design is to reveal not to conceal, the =

“1 was disgusted by the idea of the advertising s
Sex Pistols at first,” he says. "But in order to sell '[1'!illg".';-r
then Punk music caught my born in public service and it
attention because it was play in serving a publicin the way that :t:wuh
about anything ideas and hidder
being possible messages.”
and  that gelled
with my interest This apr.lmad'l has
in Drada-ism, not always made
Constructivism and Brody popular -
William Burroughs. At college | was exploring ideas  he was almost expelled from college for designing a stamp with . :
outside the box and a lot of it was about breaking  the Queen’s head turned sideways = but his philosophy begins . T I,-':J.,.,I,Rf

the rules and punk was about breaking the rules.” from the idea that popularity can often be the enemy of creativiry: RN .q-.q;n-_.

In September the HKDT Gaﬂer‘y plﬂ}r f}’hnst to
= = S : s ——— " an exhibition of prize-winners from this year's
ordinary executive figure within the design  hated it because that mean that people were bringing their own !
community. He may have risen to be Dean of the  reaction to my reactive space, © he says. “1 always thought that D&AD Awards. The event bfﬂught Neville Bl'ﬂd}"
School of Communications at the Royal College  people shouldnt particularly like whar 1 do, bur should be torced ¥ to H{'}Hg Kﬂﬂg, where he told Dﬂﬂfﬁff#'fyﬁ about

of Art and President of DE&AD (Design and Art  to question it, as soon a people starting liking what 1 did too much : L g 1Ly a

l A his radical new perspectives on digital design,
education and the future of D&AD, where he
has just assumed the role of president.

As he talks it's very apparent that Brody is no I always thought my work was most successful when people

ST

Direction) in its fifty-first vear but his passion is still | thoughr it had become ineffective.”

a vibrant force, always present in the commitment

AESEARCH

thats a defining characteristic of the way he speaks.  And yet many people have admired Brody's work, bringing him
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a powerful reputation and the opportunity to guide
DEAD at a critical juncture in its ]iiHTHI'.'f.. a5 it
embarks upon its second half century. Setup in 1962
to promote excellence in design and advertising, its
.IL'I::Illin_' 1||rl:,"|[l.ﬂ'|.' dll I_i H [qu_'l':. P "I]L'il"l ATe :i".'l.".l_'l'l,_ll,,'l.i T W l‘rl'i.
that is groundbreaking in its field. The Awards are
widely considered the Oscars of the global creative

industries.

i.:-' i i l..'i S ANe Proseniod L VI STUCAEnTS A
DEALD Pencils a P siitedd o both students and
professional creatives and the exhibition at HKII
-L':. f =4 LRI LLIES
fearured one hundred
selected i‘*i{'-.'t'h from
L L LiL FLE LY
both the student and
professional Awards,

Pencils are only awarded to

| joked that if somebody wins both a yellow and a black pencil they
should spend a term as a “mentor-in-residence” at HKDL Brody
immediately endorsed the idea, because his other plan for DacAD
involves doing something that HKDI is very familiar with, With
design in the UK not getting the kind of governmental support
thar has been so viral to HKDI's attempts to embrace the whole
community, Brody has had to find other means to encourage
tuture designers whose families have few resources to fund further

education.
“We have persuaded D&AD to launch a foundation,” he says.

“The Foundation is going to raise money to support students who
want to be creatives but don’t come from a moneyed background.”

Brody would not be Brody if he only had two ideas for his time as
DEAD. He also has plans o change the organisation’s direction.

“DEAD  has  been

[ always thought my Work * v ® sk
wWas most j’:’f(.’t’.’t’!ﬁ'!jﬁ-fr’ when

excellence before, Mow
I think it changes, and
becomes more political. It

work that is strong L'I'IHI.I:._{][.,HH f _}{_’T SX)K{I X?ff {;5_1{{/ ff_‘ /;"'_-"{_"f,; ff"}{:’ should I{}hh}' BOVErnment.

no fixed quantity of Awards
15 given n a |1'.L[Ti-.'ul;1r

year, with work being

It should defend and push

that meanit they TWETe fo the tghs of the creative

industry, it should

judged by top creative /}f?ﬂf{gfﬁf{g f';}{_’f} OTWTH TE f?‘:*fffj?f support creative

minds from around the

world. Most designers would
probably give their eye-teeth
to be part of D&ALD, but when Brody was
asked to join its executive committee he responded

with some conditions.

“I had never been a member of DE&AD when
they asked me,” says Brody. *1 said 1 would join the
committee on the condition that D&CAD do more

to funnel its resources toward education.”

5 [ 1}:," i = | | [ Wils DWoO :||'L:..|.I o1 el L,'] | i i"l IMan 131 1 ] | [l |.|.J"-,'H I il H
subcommittee and the chance as President two

implement his proposals for D&AD's future.

“I have two ideas, first that there must be a circle of

EL".l]'”i['IJ_rI .l]l.l.'. ".'I.'l]ﬂ.'ll :'|'||'|.|. AV rli XL L']]‘L']l.L'f.. 1.'.";.1.'L'|.IL'|'|L'L'
ITILST Tearture {""{\,'LJ'L"I'IL'{"- -”]i‘i .H\ th' il.'.l:,"..l [h.IT I;,""..'l;"r:f
pencil carries a responsibility. We want to introduce
a kind of community service. Pencil winners,
vellow or black would give back to the industry by

mentoring emerging creative talents.”
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fo my reactive space.

education regardless of

the government and it should
stand up for the rights of the
creative space. 1 you want the history of great graphic design
and advertising tor the last 50 years, DE&CAD is the place to look.
[t’s been the highest regarded of all awards. Its done a stunning
job. Now it shifts, it has to become more socially responsible,

community based and more international.”

Which brings us back to paper, the digital world, and Brody's
ur:ll'tiing observation that his son Francis, who is 15, would never

sce the Internet as a place to look for creative inspiration.

“I'wenty years ago the digiral space was a land of possibilities,” he
says.  [here was no precedent, so you could do whar you wanted.
It could be a space of creatvity. Bur for my sOm it 15 4 utilit} and
not a space for experimentation and people are going, 'Oh my
god, this is so boring.” Adrian Shaughnessy has pointed out quite
L'(:ll'lﬂ.:l,,'rl_'ﬁ' T]]'.l.l [hl: _'l.'nlln:._‘hi'f E_l_i.'nl.:r:!tinn s rh‘L‘ [r1|!{'1‘[|i.:1 T]I:I‘_' Sl TTRE
way we saw phones in the 1970s. It is so utilitarian. So students are
not that interested. They rather go to print. So paper might have
become less and less important as 4 space for CATYINE information,

but more important for being a creative and exploratory space.
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Digiral rechnology has liberated paper 1o
a imuch more radical Space, as the LEi;_{iTu[ Sprace has
become more homogeneous, so paper becomes

more radical.”

Brody has found that a growing number of his
stucdents would rather create a book made of paper
that has only one edition than a digital app thar
might be seen by millions. He would prefer they do
both, but understands the process ar work.

“The one thing that's constant in design is change,”
he says. “My legacy is not my work, unless people
can find in it some new questions. The main legacy
I would like to leave is to enable creative spaces for
other people.”

And with that, the table began to shake again. GD
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"The HKDI is on course to become a pioneer in environmentally
conscious design by embedding the concept of sustainability into fashion
at the start of the creative process. SUMMER CAO reports.

MOVING

l l P “WHEN PEOPLE USED TO HEAR ABOUT

. environmentally friendly fashion, the first thing they

. imagined was clothes made from newspapers and plastic
bottles,” says Jo Lau, a lecturer in the HKDI1's Fashion

- and Image Department. “Those were for exhibitions
or catwalk shows only, and consumers would not buy
them.”

Much has changed since then, and HKDI has been
an important force creating prototype purses, wallets,
card-holders, necklaces and pendants designed by

* students in a process called "upeycling”, that is taking

- otherwise useless or discarded materials and giving them
- new lite, often as objects that are more valuable than the
- original incarnations.
Lau is the team leader of the Fashion Sustainability

Research Project initiated by HKDI last June,

in collaboration with Hong Kong's Sustainable

Fashion Business Consortium, local L|u:-iignur:-;. shops,
. rehabilitation centres and leading sustainable-fashion
. designers in HK and the UK. To connect so many

: parties on such a t;:.r;y.: seale across the fashion chain is a

‘The research being done as parr of HKDI's fashion

N\

O HORSE-SHAPED SECRETAIRE
MADE OUT OF SURPLUS QAKWOCD,
MNASTURTIUM, CALFSKIN, ALLIGATOR
AND CROCODILE FROM THE HERMES
2012 PETIT H EXHIBITION COLLECTION
IN HONG KONG: 14 41 A REPOSITORY
OF SURPLUS MATERIAL AT THE HERMES
WORKSHOP
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. first for Hong Kong and has made HKDI into a pioneer.
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sustainability project echoes a new wave of interest in
upcycling that has drawn in some of fashion’s biggest
names. The French brand Hermeés has been among the
leaders and it recently unveiled its perir b series, which
uses leftover and rejected marterials to create limited
edition or one of a kind luxury products.

The term “up-cycle” was originally coined by Michael
Brumgard, in his book Cradle #o Cradlle, published in
2002, the point at which the phenomenon started to be
important in Europe. It has since spread like wildfire,

“In London it is the hottest thing right now,” says
Orsola de Castro, the co-curator of Esthetica, founded
by the London Fashion Council six years ago to
showease cutting-edge sustainable fashion design. “At
this year’s Estethica exhibition, upeyeling is where you
find the most talented and directional young designers.
It’s also happening in Iraly, but in Iraly small brands are
less visible as I‘|1.|:::,.' are 1,:IEII'I1EH..'1"-II1‘E; with the hig Fuys, 80
there is less information about them. But it's absolutely
huge in Germany.”

‘The iconoclastic British designer Vivienne Westwood
released her ethical and sustainable accessories line
Handmade With Leve In Nairobi earlier this year to give
African craftsmen resources and skills, and ro provide
income for one of the least developed areas in the world.
The handbags in this series are made from recycled
muterials such as electrical wiring, aluminum, plastic
bags, offcurs and safari tents.

Westwood agreed in October to be a judge in the
tourth annual Red Carpet Green Dress competition,
founded by the Avarar director James Camerons wife
Suzy Amis, which aims to encourage designers to create
red carpet worthy gowns made entirely from previously
used or discarded materials.

At this year’s Copenhagen Fashion Summir, the
world's largest and most important conference on
sustainable fashion and corporate social responsibility,
brands such as H&M, Gueci, Hugo Boss showed they
were enthusiastic about sharing their latest examples of
sustainable design.

And this year’s London Fashion Week gave
unprecedented opportunities to De Castro and Estethica
to show off new work.

“While recycling involves generally turning textile
waste into a fibre of inferior quality, up-cycling actually
increases the value of the surplus through a creative
process which requires minimal intervention,” she Sy,
De Castro was the first designer in London to start up
a fashion brand based on sustainable principles. Called

fram somewhere, it opened in 1997 and now uses waste

materials from the manufacturers in Turkey and Italy

E FOUR 200243 GNaa

to create clothes thar are based exclusively on upcyeling

principles.

The desire to introduce sustainability into the design
process takes into account the fact that the earth’s
resources are limited and sustainability is not something
that can be achieved by manufacturers alone, In Hong
Kong 234 tons of textiles go to the landhlls everyday,
according to Hong Kong Environmental Protecrion
Department.

“The fashion industry has moved a lot of its operations
to mainland China, so why is there still so much textile
waste in Hong Kong?” asks Lau. "Most of the Hong
Kong fashion brand manufacturers do think about how
to reduce their consumption of energy, and water but
they know thar some of the designs they make have wasre
as an inevitable by-product. They can't recycle the waste
by themselves without collaborarting with designers and
brands, because waste materials are generated by design.
So they have to ask designers for help.”

It thus becomes crucial for future designers to
be made aware of their responsibility in terms of
sustainability. And thus Lau and her colleagues are
seeking ways to integrare the research results from the
Fashion Sustainability Research Project into student
coursework.
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{ Desion is about finding solutions,
and up-cycling is a dﬁszgn solution to an
environmental challen ge. >

“It is really a great chance for students to
explore things that are labeled waste or not usable,
and find out solutions by themselves. The whole
concept of sustainability can be too much for

students, and the leaming process should be step
by step,” Lau says. " We first put our focus on the
pre-consumer textile waste, samples, lefr-overs
that can be collected through local textile and
garment manufacturers, and the designs are made
in collaboration with rehabilitation centres such as
the 5t. James’ Settlement and the Salvation Army.

STOOLS MADE OUT OF
SURPLUS BEECHWORD.
CALFSEIN, MASTURTIUM,
CALFSKIN, BULL CALF.
ANTHRACITE, CROCODILE

: FROM THE HERMES

Then we sold the pieces though local stores or 5012 PETIT H EXHIBITION

social enterprises.” COLLECTION IN HONG
KOMNG

“You can't imagine the materials cost, it is really
low. It also helps to create job opportunities and
promote the idea that disadvantaged and disabled
people have the ability ro do grear things. The
students are happy to see their designs brought to
life and I always tell the students that the project
shows them how to communicate with the local
community and to see how their designs can
integrate with the skills that are available.”

The student’s projects have gained support
from prominent brands such as Chocolate Rain,
founded by Prudence Mak and Reclaim ro Wear,
founded by Orsola de Castro. The MTR began
exhibiting HKDI's up-cycled fashion designs at
Telford Plaza on November 11 with the help of
Chocolate Rain and Recliim to Wear. Telford
Plaza is now applying for a Guinness World
Record for the largest up-cycled dress, shown on
a 3-metre tall dummy, and the largest up-cycling
installation, featuring 12 dummies and a real
model.

Students have also been encouraged to submit
their designs to the EcoChic Design Awards and
this year Angus Tsui from HKDI was the winner
of the competition's People’s Award while Kelvin
Wan won the Most Promising Student Award.

“Sustainability consists of environmental,
social and financial issues and the balance among
these three elements,” says Lau. “We call it triple-
bottom-line. That'’s why we have engaged the local
community in the up-cycling process and made it

ik
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pruﬁtahlL That must be the fundamental mnupmfil.li
5 sustainable projects.”
. In the UK the public response to upcycling has
. been strong. “Up-cyeling is about uniqueness, message,
. rarity and memory, so it actually shares a lor with the
- luxury sector,” says De Castro. “In the UK there is more
. demand than availability for up-cycled collections, so
. it's not hard to persuade customers of the value of this
. principle.”
. Lau predicts Hong Kong will soon follow suit. “At
. the moment, brands in the UK and US are plaving a
' leading role in sustainable fashion design, but we are
starting to collaborate with industry, local de:signers,-a.nd
' our communities in implementing the concept,” she says.
| “Itis going to be popular in Hong Kong. The pioneers
. in the UK have shown that there is no need to highlight
Q; B eco-fashion anymore, because it is a given, Fashion

. should always be fashion, no matter what materials it

. employs. People may have started to wear up-cycled
g . products before they realise. If you always ralk about eco-
. fashion, people will be afraid.”
. De Castro has important advice for young designers
. ‘who want to be creative and ethical at the same time.
| “Don't compromise your creativity but don't be afraid to
. explore, innovate and break the rules,” she says. “Design

) ¢ is about finding solutions, and up-cyeling is a design
(0 ENVELOPE BAG. PURSE NAME capp | Solution to an environmental challenge.” GD
AMND PASSPORT HOLDER MADE FROM HEAD- -
ENDS (THE BEGINMNING AND END OF A FABRIC
BALE) AS PART OF A COLLABORATIVE PROJECT
BETWEEN HKDI AND CIRBAF; B 11E A WALLET,
PENDENT AND NECKLACE DESIGNED BY

HEDH STUDENT IP WAN HAN USING CLOTHING
WASTE; 110 W HERMES "SQUELETTE" BAG
MADE OUT OF SURPLUS CALFSKIN AND WOOL
FELT FROM THE 2012 PETIT H EXHIBITION
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CUjuE

In October IVE (Lee Wai Lee)’s Department
of Multimedia and Internet Technology played
host to more than one hundred computer
enthusiasts who came together with the sole
aim of creating dozens of new games in just 48
hours. As SUMMER CAO reports, Hong Kong's
inaugural Game Jam was a thumping success.

edge technology Augmented Reality which allows interaction

iive B

o) between digital content and the physical environment, and allows

A B |
: / players to interact with virtual content in the real world. The i0OS
XN S unl y game that the French team designed during the Game Jam could

MIT GAME JAM

11'['(5g|3iﬁf' |.I|'|ﬂ.'!'| '.|.I|I.:| 'ail::llh l.i'l'iE"u'l-'l:l LH A I'l-ll.:h."l: LI‘I'..'.‘..; ]'”ll“.'] dh I.:|.I.'|'||:f:'!|[:'l-
l.lr. il |'||.H|'| 1|r. f‘l'«:ﬂlg Hl:l”.!_r\.. |1|'||.I I.,'IH_]lI_1 [ W bl rhl.,'l'll LW dr.l'.".' A | r|!1r:_'|.'
dimensional plan of the city on screen. Players can also navigare a

o2
‘\‘\* ~ N Chinese dragon to explore the virrual Hong Kong.
L}
BE VM
B

The competition was not short of ralents like Lasorne and Guyon,
G 2 ; 1 : . ;
MIT GAME JAM HONG KONG 2012 who are pioneers at integrating Augmented Reality rechnology

AT A LA W T B ; - _' | vl _ -
= GO B 10 1 AT A LAMBARE S VIA S into Apple games. And the gathering of so much IT talent for
bR o T L , - -
FRIDAY, 19 OCTOBER 2012 such a productive weekend greatly benefited local students and
¥ DO CT )

|]!|1' |._'1]1f|[|1'II!I.H'|'.

AT W R AL SR COLNA AT AT N P IR T

“There were over 50 participants from the industry and game

; b : : developers from Europe and the US,” savs Aaron Yuen, a game
THE MIT GAME JAM 2012 held at HKDI and " ) j & 'TI- o Lt g 3
A ; t: AN ANNTEROOon ISCTUncr ireoim e | . ICCTITS £ C Chance
[VE (Lee Wai Lee) from October 19 to 21 attracted o -

= : Fihapadat to form groups with them, and gain precious game design and

more than 140 participants from local universities, : i ] :
; : development experience from the experts,

secondary schools, local industry and overseas. The

three-day competition generated 27 games, and the ] e , . e
. _ ] [he co-organisers, Unity Technologies gave free professional
prize tor the most creative went to a French ream ) s T .
. - X % ]Iu‘rlﬁrk (LR '.I.]] rFIL' '|1i.|frll..'|["||.'lt1"'\- |.|L|r||]_1_{ lill,.' [hl.'llll.' _I:ul'lll. I.II:||.1 rlli“
led by Frantz Lasome and Nicolas Guyon, founders | S g
il TR, L ' is vitlluable to the community. The MIT Game Jam also brought
of Visionaires777 Ltd. : SHai : : Sciali 3
in professional knowledge and experience from idea sketching

] : i k i L (0] l.":]llL":_'E’[ Ll.l"'.'{"]Ll‘I'll]ll::l'l[. .l.!ll.l 1]“.‘!4{' 1.-".'|]| lll'lE'l I'll.'l MTIOEE CRealive,
A Game Jam is a gathering of developers, artists _ S
1 = : innovative and unprecedented game development opportunities
i"“i CTeanves "-'l-'.l't”' tl'-."l.'.lj' form E._:TH"HF":" HT'H.] CTcatc :

in the region.

rames in a short ]1r:rin».| of time. The earliest dates

back to 2002 when the Orh Indie Game Jarm was held

POSTERS FROM THE
INALSUTRAL MIT

GAME JAM IN HONG
KOMG AND THE 6TH
NORDIC GAME L&k 1M
COPENHAGEN

from March 15 to 18. The NMordic Game Jam is the
biggest event in the Game Jam calendar and the

next one will take place in January 2013,

The MIT Garme fam was organised by game engine
developer Unity 3D and representatives from the
Hong Kong game imluhh}: lts aim was to gather
I|'|:.2_{L'T}'|1:T I:I||._'r'|r 0 create _!_f.;ll'l]l_".x :|r1d (0] L'H1.I|1|i*-\.|"|
game prototypes. The Hong Kong event's theme
was “Primitive Life”, and participants had to create

their games within two days.

The French winning duo uulplln.'t:-:] the cutting-
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